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Let’s make a difference



HOW DOES PEER PRESSURE AFFECT YOU? [HEE3
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- Fashion - Looks - Hairstyle - Flomew Gadgets - Car/Scooter/Bike
- Relationships - Studies Crinking/ Smoking/ Drugs - Pre Marital Sex
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WHO ARE YOUR ROLE MODELS®

Flim stars

Sport stars
Spiritual Leaders
Politicians
Corporate Leaders

M Family members
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Which of the following do you get

iINnfluenced bye
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WHAT IS THE MOST IMPORTANT PRIORITY OF

YOUR LIFE®
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- Education/ higher education - hMMarriage - Job/fCareer) Entreprenuership
n 'o llol B cirifriendy Boyfriend, Other relationships B Family Friends
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Farcentage

B Music [ Fastfood [l Sexual freedom M Live —in relation Education [l Clothes and fashi-::n/:f_

M Language — Lingo Ml Television & Mowvies Travelling abroad Ml Family Values é{é/
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For what purpose do you use the

INnternete

2%
109%%
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17%
49/ 159%%
. Search/ Information . Email . Academic purposes . Pornography Facebook/Twitter

ﬂ 'o [Iol @ News @ Youtube @ others
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?21% youth think their
parents frust them

58% think they can
Improve on it

Ae\d

Let’s make a difference



HOW OFTEN DO YOU LOG IN TO SOCIALRNS

MEDIA®

Less than Once a
Eonth

Omce a8 Month - 8%
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Parents

LAm\\d

Let’s make a difference

2%0
1455
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- Teachers

Friends

- Yourself

Orthers

Career

23%

4%

4%

counseling

- Confused
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Are you
environmentally
CONSCIoUse

90%

Ae\d
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Yes
B NoO

Are you aware of the
conseqguences of global
Welgagliglel:

Yes
® No

96%
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I Buv Books
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SE%0

FPercentage

M Movie Tickets [ Social Life [ Alcoholf Smoking/ Drnug=s

Girlfriend/Boyfriend [ Buying Gifts Wl Charity

B Disciplined savings and investment Cadets

2%

Restaurants (Food)
B Petrol Others

Fashion Acocessories
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At any given point of time, which of the __&

following have you triede

1196
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19 14546
8 smoking/ Drinking./Drugs B sex @ Brothel/ Prostitute @ Pornography ) Dance Bar
) Gambling B Tempted, but do not have courage
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82% of youth is well infformed about sex education




DO YOU LOVE
YOURSELF THE WAY
YOU ARE?

No
28%

Yes
/2%
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Do you do things because you love
them or for other people’s sake ?

60%

33%

/%

Love to do the
things you want
to do

Sake of Others

Both




Time wasted unproductively on Social networking sites,

mobile applications & Other communication devices ( On
a daily basis)e

16%a 15%0

23%0

4590
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B il

--III-— 2 hours

- 2-4 hours

- 4 hours+
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HOW DO | PLAN TO DO BUILD INDIA OF

MY DREAMS?

TS5 —

S0%h —
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8175

po 18

FPercentage
M Selfless Service M Honest Payment of Taxes B Active Involverment in Politics
B Taking up a position in the Government (UPSC, IRS) EB=sing a responsible citizen

B Active role as a Whistle-Blower B Job creation | couldnt care less
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